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Abstract:
This research aimed to 1) investigate and analyze the potential of developing Koh

Samed into a creative experiential destination; 2) study the appropriate form and activity
guidelines based on the creative experiential tourism concept and strategy; 3) to develop
appropriate guideline and strategy for management of creative experiential tourism
destination. Researcher used mixed research medthods (qualitative and quantitative methods).
Document analysis and in-depth interview of 8 samples were used for qualitative research.
Whereas,

Result of qualitative method showed that, based on many supporting factors such as
way of living, nature and the environment, Koh Samed has potential to be developed into a
creative experiential destination. Quantitative research result showed that both Thai and
foreign tourists showed positive interest toward creative experiential tourism activities.
Questionnaire was used for quantitative research with 400 sampling of both Thai and foreign
tourists travelling to Samed Island. Statistics used for data analysis were percentage, mean,
standard deviation and independent sample t-test.

The research found out that, based on qualitative research, Samed Island has several
supportive factors such as way of living, nature and environment to be developed into a
creative experiential tourism destination Questionnaire survey which was used for a
quantitative research results show that both Thai and foreign tourists who have visited Samed
Island showed interest in creative experiential tourism activities especially the morning alms
collecting on a beach, local dish of Muek Nam Dam, baby squid fishing and Dharma talk
with Buddhist monks and meditation. Internet was used to search for information by majority
sampling and tourists preferred to travel in small group of 2-3 members. The main
motivations for visiting Samed Island were to enjoy the sea and the beauty of the location.
Image has influence on their decision when selecting travel destination. Most Thai tourists

spent less than 3 days on the island while foreign tourists spent more than 7 days. Both Thai



and foreign tourists expressed their concerns over reputation and positive image of a
destination, facilities and staff services when selecting place to travel.

Today, behavior of tourist has changed. Apart from visiting beautiful attractions,
tourists demand for a more participative tour activity and program to allow them to learn and
exchange knowledge and experience with local people. New form of tourism focusing on
creative experience emerges to response to this new need and to open a new platform where
tourists and local people to interact. Rayong especially Samed Island is rich in natural
resources, local culture and local way of living. Analysis based on creative tourism
framework shows that, through appropriate management strategy, Samed Island has potential
to be developed into a creative experiential destination which will change the image of
Samed and offers alternative activities for tourists. This will open an opportunity for local
people to earn extra income and lead to the development of sustainable tourism at Samed

Island.
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